
THE #1 RESOURCE FOR
MOUNTAIN HUNTERS

For almost 50
years, Grand Slam
Club/Ovis has been
the world’s best
resource for big game
mountain hunters.
Our magazines,
Grand Slam and Ovis,
are published back-
to-back in one volume
and are regularly read
by a highly affluent
niche market — high-income hunters and
outdoor enthusiasts who travel throughout
North America and internationally.

Grand Slam and Ovis magazines are the
official publications of Grand Slam Club/Ovis, a
501(3)(c) pro-hunting, wildlife conservation
organization. Our membership of approximately
4,000 big game hunters represents one of the
most affluent audiences in the world.

A Unique Value To Advertisers
Due to the high costs associated with

big game mountain hunting, this unique,
affluent audience is composed of CEOs,
corporate executives, entrepreneurs and other
key business decision makers — all possessing the
resources to buy products and services reflective
of their lifestyle status.

Though the majority of our members reside
in North America, Grand Slam Club/Ovis is
composed of members in 44 countries and
continues to grow (30% new member growth
in 18 months.)

Due to the community-focused editorial style of Grand Slam and Ovis,
our readers spend much more time reading the magazines than the average
reader (36% spend at least 2 hours.) Our readership is also a loyal, involved
group — proven by our recent member survey (47% response rate.)

The buying power of our readership is virtually unlimited. Advertisers
looking to market their products and services to the perfect audience need
look no further than Grand Slam and Ovis readers.

Long-term Readers

79%
of members have received

Grand Slam And Ovis magazines
for more than one year
(35% are life members).

World Travellers

94%
have taken at least one domestic

flight in the past 12 months
(60% have taken at least one

international flight in the
past 12 months.)

Consumers

81%
plan to upgrade their hunting

equipment in the next 12 months
(62% of those order

merchandise through catalogs.)

Educated

82%
attended college

(25% have post-graduate degrees)

Decision Makers

64%
are owners/partners or

upper management

friends,to the game [of the particular area
where Barry was hunting,and he would
also include Òto the hostÓ of the area], and
to the Supreme Hunter who makes it all
possible.Ó Barry made that ÒTradition
ToastÓ with thousands of people over the
years,and with that, we toast one more time
toyou, Barry.

A Terrible Accident
John Paul (#569, SC) and quite a con-

tingent of his close friends were prominent
participants at our convention in Biloxi.
John always seems to be with a crowd, and
has branded himself as the life of any party.
Heis also a great personal friend of mine,
andalongtime strong supporter of GSCO.

Shortly after the convention, John had a
terrible accident at his shooting range.He
had recently gotten a new rifle... not the one
he was high bidder for at our auction... and
was with a couple of friends at the range to
try it out. W hen he began to close the bolt
on only the fifth shot ever to be fired, the
gun exploded. The bolt was driven back
through JohnÕs hand and against his wrist
bones.The bolt handle was actually pro-
truding through his hand. A 911 call and
pressure to slow the bleeding allowed him
to make it to the hospital and quickly into
the operating room for surgery.

I spoke with John on the phone around
the second week of April and things were
still tough. He was in a lot of pain and had
cancelled several hunting trips for 2005.
However,he was doing intensive therapy
on the hand and wrist and was hopeful.
Knowing the desire of my friend and real-
izing he is tougher than any nails (or bolts),

I am hopeful with him for a good recovery.
Join with me in keeping John in your
prayers.

The Next Generation
Some things just work out better than

one could ever expect. On Sunday after-
noon of the convention in Biloxi, we had
what we called the ÒGrand Final�,Ó which
began at 3 p.m. I made myself a note to get
ayoung person to help do the drawings.
W ell, it seems the ÒrandomÓ choice I made
was a good one,as proven by this letter that
came in recently from Vhores Trosclair
III (LA):

This was the first GSCO function I have
ever attended. It will not be my last! I must
admit that I am not a sheep hunter,but I
think the bug has bitten me.And the way
you guys treated my family and me at the
show last Sunday... well, we appreciated
that, especially my son Cole.He really liked
when you asked him to pick the names of
the raffle winners.

Justanote on Cole.You did not pick just
some random kid, you picked a real hunter.
He has been hunting since age six. In addi-
tion to taking countless rabbits and ducks,
he has also taken eight Louisiana gators
plus five whitetail deer in four states.Also,

Barry Naimark (BC, right) and Peter Ludwig Jr.
(left) with Barry’s 40 x 35 August 2000 Fannin ram

taken with Blackstone Outfitters. 
Barry passed away on December 3, 2004.

1/2 Page Ad

I will give you folks fair warning that
N OT ALL reports that have been submit-
ted will make it into this issue.W e have lit-
erally lost control of which ones came in
first. Some that came in way back in 2004
may end up being held for the Summer
issue,while some relativelynewer ones may
appear here.Do not despair if your report
is not printed here; it is just that we have
gotten so many new members and subse-
quent reports that we are a little behind. W e
promise to get it all caught up for next time.

W e have registered so many new Grand
Slams as well that we are behind on those
too.Obviously you folks who are Grand
Slammers know it already,and know your
documentation number.If we do not get

you into this issue,then Summer will be
your spot. W e begin this issue with Grand
Slam #1185,and to date we have recorded
#1226.That makes 41 since the W inter
issue was published. No wonder we are
behind... but WE LIKE IT THAT W AY!

First, I want to return to what was our
last item in our last issue.W e learned right
at closing time for the W inter issue that our
member and my good friend Barry
Naimark (BC) had passed away on
December 3, 2004. Greg Sawchuck (BC)
sent an e-mail with that sad news.Barry was
aspecial person, and if he had an enemy I
cannot imagine who it could have been. He
participated in so many aspects of conser-
vation, and was a true inspiration to all of

us who were able to call him a friend. He
was a 3/4 Slammer and loved to hunt
sheep.I just had to mention Barry one
more time,and formally say goodbye to
one I consider to have been a great man.
May we all approach life in the positive way
this man did.

The Tradition Toast
There were a few of us this spring who

were able to remember our friend Barry at
least one last time in a formal sort of way.
It began in Florida on my annual Osceola
turkey hunt there.You are going to see a
photo here of Barry at the ranch where we
hunted together a few years ago. The
Tucker family who own the ranch fell in
love with Barry while we were all down
there together.Bert Tucker insisted upon
my arrival this year that we would have to
do the famous Barry Naimark ÒTradition
ToastÓ before the weekend was over.W e
certainly did that, and it was so great to get
to see that others felt the same way about
Barry as Bert and I did.

Then, there was the matter of Gordon
Douglas (BC), Harvey Gorsline (BC),
and I going to Texas to hunt Rio Grande
turkeys this past spring too.Gordon and
Harvey were best friends with Barry,just as
Iwas.W e all met up in Dallas for the flight
over to San Angelo.Harvey was sitting at
the bar and had the toast ready to go the
moment we sat down. W e remembered
Barry right then and there.Finally,on the
turkey hunt, the three of us toasted and
remembered Barry a couple more times as
well. The toast that Barry was so famous
for was, ÒHereÕs to good health, good

L to R: GSCO members Barry Naimark (BC), Gordon Douglas (BC), Dennis Campbell (#613, AL) 
and John Chitwood (AL). Barry Naimark passed away on December 3, 2004.

ON THE HUNT
WOW, where to begin?! Iknow the success of our convention should be the starting place,but

there is so much to say about that. I will begin by simply saying THANK YOU to all of you who

were there as exhibitors,donors,auction bidders,raffleticket buyers,supporters,and volunteers.W e

had a great convention, and all of you made that possible.All along the way,in this issue of both

GRAND SLAM and OVIS,I will be saying a lot more about the convention. I will be trying to paint

a word picture of what went on, for those of you who were unable to attend. W e will also have

LO TS of photos to illustrate the events,and show just a portion of the fun we all had.

Great AdviceYouare to be congratulatedonanexcel-
lentfirstmeetingof GSCO.Iwaselatedto see manyoldfriendsthatIhadntseenforalong,long time.W hen Des Woods(#1159, TX) receivedhisbelated GrandSlam award, Iwenttothestagetoseehim. I hadn«t seen him since 1971. Des,

Danny Galbreath (now deceased) and Ihunted on the Baja south of BahadelosAngelesin1971.
Among manyothers,Ihadanicecon-versationwith Butch (Mahlon) White(#71, CO) andhiswife Maylan. Ifirstmet Butchin1969. He wascookinginGarryVince«s MuskwaSafari Camp whenIarrivedthereinapausebetween sheephunts.W hileI vekeptincontactwithButch, Iremember calling him whenIgot

mydesertbighornpermit. I«d just comeoffastonesheep hunt with Garry Vince
(18daysfor$1800), and wascramped inthose days to come up with the $3200 forthedesertsheep.IrecallButchsaying,Doc,if you don«t have the money,Illloanyou the money -sheeptagsdon«tcome easily. Thatwas some of thebestadviceIhavebeengiven, bar none.W henweweretalkingattheconvention, Butchremembered the conversation.Thanks again, Dennis,forputtingtogetheragreatshow and get-together.Doc Roy Schultz, #108, IAA Fun ConvemtionIvebeenremissinfollowing up on theconvention. Justwantedtodropyouanotetoexpress mythanksforsuchawellrun and fun convention. EverythingIexperiencedfrom the handout packages,tothespeakers,exhibits,auctions andmeals weretopqualityandfuntopartici-patein.

Iespeciallyappreciated wellrun auc-tions.The auctioneersgeneratedenthusi-
asm and energywithoutthechaosI veseenattheauctionsinotherconventions.
Attentiontothedetailsiswhatdistinguish-
esworldclassorganizationsfrom the pack.Again, thanksforalltheworkyou andyourteamputintotheefforttolaunchGSCO into a neworbitthatisseparateandself-sustaining.

Walt Maximuck, #1161, NJ
W ewerethereallof Saturday-brunch,exhibits,auction and banquet. Alex VanBibber wasabsolutelypriceless.I thought

itwasverynicetoseeeveryone wearingthe same name tags,without the variousribbons.
Kent Schauer, #472, N M

Friends and FamilyYouare to be congratulatedonanexcel-
lentfirstmeetingof GSCO.Iwaselatedto
see manyoldfriendsthatIhadntseenfor
a long, long time. W hen Des Woods
(#1159, TX) received his belated Grand
Slamaward, Iwenttothestagetoseehim.
I hadn«t seen him since 1971. Des,Danny
Galbreath (now deceased) and I hunted on
the Baja south of Baha de los Angelesin
1971.
Among manyothers,Ihadanicecon-versationwith Butch (Mahlon) White(#71, CO) andhiswife Maylan. Ifirstmet Butchin1969. He wascookinginGarryVince«s MuskwaSafari Camp whenIarrivedthereinapausebetween sheephunts.W hileI vekeptincontactwithButch, Iremember calling him whenIgot

mydesertbighornpermit. I«d just comeoffastonesheep hunt with Garry Vince
(18daysfor$1800), and wascramped inthose days to come up with the $3200 forthedesertsheep.IrecallButchsaying,Doc,if you don«t have the money,Illloanyou the money -sheeptagsdon«tcome easily. Thatwas some of thebestadviceIhavebeengiven, bar none.W henweweretalkingattheconvention, Butchremembered the conversation.Thanks again, Dennis,forputtingtogetheragreatshow and get-together.Doc Roy Schultz, #108, IAEnthusiasm and EnergyIvebeenremissinfollowing up on theconvention. Justwantedtodropyouanotetoexpress mythanksforsuchawellrun and fun convention. EverythingIexperiencedfrom the handout packages,tothespeakers,exhibits,auctions andmeals weretopqualityandfuntopartici-patein.

Iespeciallyappreciated wellrun auc-tions.The auctioneersgeneratedenthusi-
asm and energywithoutthechaosI veseenattheauctionsinotherconventions.
Attentiontothedetailsiswhatdistinguish-
esworldclassorganizationsfrom the pack.Again, thanksforalltheworkyou andyourteamputintotheefforttolaunchGSCO into a neworbitthatisseparateandself-sustaining.Walt Maximuck, #1161, NJ
W ewerethereallof Saturday-brunch,exhibits,auction and banquet. Alex VanBibber wasabsolutelypriceless.I thought

itwasverynicetoseeeveryone wearingthe same name tags,without the variousribbons.
Kent Schauer, #472, N M
Ivebeenremissinfollowing up on theconvention. Justwantedtodropyouanotetoexpress mythanksforsuchawellrun and fun convention. EverythingIexperiencedfrom the handout packages,tothespeakers,exhibits,auctions andmeals weretopqualityandfuntopartici-patein.

Iespeciallyappreciated wellrun auc-tions.The auctioneersgeneratedenthusi-
asm and energywithoutthechaosI veseenattheauctionsinotherconventions.
Attentiontothedetailsiswhatdistinguish-
esworldclassorganizationsfrom the pack.Again, thanksforalltheworkyou andyourteamputintotheefforttolaunchGSCO into a neworbitthatisseparateandself-sustaining.Walt Maximuck, #1161, NJ

INBOX

We Want To HearFrom You!
Please send us your ques-tions, comments and com-plaints. We answer all of ourmail, but we’ll print the mostinteresting comments in themagazine.

Send your comments to:sheepslam@yahoo.com

GRAND SLAM (ISSN 1087-9161) is published four times a year (Winter, Spring, Summer, and Fall) by Grand Slam Club/Ovis,

3915 Veterans Memorial Drive, Suite 110, Adamsville, AL 35005. Periodical postage paid at Adamsville, AL and additional

mailing offices. Subscription is through membership in Grand Slam Club/Ovis. One year, $60.00; Life Membership, $1000.00.
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GSC founded by Bob Housholder, 1956

ON THE COVER:Hale Kreycik (#1193, WY)completed his Grand Slam in2004 with this Utah desertsheep.Seehisstoryonpages30-32.

“I should’ve broughtmy magazine.”
John Cavin rests his sprained anklebefore continuing his Stone Sheephunt. His story is on page 28–30.
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CIRCULATION

Total Average Readership Per Issue 6,000 and growing rapidly

AUDIENCE DEMOGRAPHICS*

Age (99% Male)
35 – 44 14%
45 – 54 25%
55 – 64 32%
65 and older 22%

Marital Status 84% Married
Upper Management 17%
Business Owners, Partners, Entrepreneurs 47%
Retired 21%

AFFLUENT READERS

Average Annual Household Income
$200,000 – $500,000 25%
$500,000 – $1 million 12%
More than $1 million 6%

Value of Principal Residence
$300,000 – $500,000 26%
$500,000 – $1 million 26%
More than $1 million 20%

44% own 2 or more residences

Average Net Worth
$500,000 – $1 million 17%
$1 million – $5 million 40%
$5 million – $10 million 12%
More than $10 million 10%

FLIGHTS TAKEN IN THE PAST 12 MONTHS

Domestic International
6 or more 21% 2%
3 – 5 43% 12%
2 24% 17%
1 10% 28%

PLAN TO UPGRADE HUNTING EQUIPMENT IN NEXT 12 MONTHS

Firearm/Bow 25%
Optics 28%
Gear 32%
Clothing 40%

PURCHASE NEW HUNTING EQUIPMENT:
retail store 71%
catalog 74%
Internet 34%

TIME SPENT READING GGRRAANNDD SSLLAAMM AND OOVVIISS MAGAZINES

30 minutes – 1 hour 23%
1 – 2 hours 36%
2 – 4 hours 23%
More than 4 hours 13%

HAVE PATRONIZED OUR ADVERTISERS

Once 8%
2 – 5 times 53%
6 or more 15%

Publishing Schedule

Issue Ad Closing Date Ad Materials Date

Winter December 10 December 15
Release January 15

Spring March 10 March 15
Release April 15

Summer June 10 June 15
Release July 15

Fall September 10 September 15
Release October 15

Terms and Conditions

• All ads are fully commissionable
(15% of gross billing) to recognized
advertising agencies submitting
standard agency insertion order
forms plus digital art.

• Ad position is at the discretion of the
publisher.

• Cancellations and changes are not
accepted after closing dates

• Publisher is not responsible for
errors in key numbers and/or codes.

• All advertisements are published
with the understanding that the
advertiser and/or agency is author-
ized to publish the entire contents
and subject(s) in the ad.

• Publisher reserves the right to reject
any advertising. All copy and
accompanying photos and/or art are
subject to publisher’s approval.

• Proofs: Advertisers MUST submit a
contract level printed proof regard-
less of delivery method. The pub-
lisher and printer will not accept
responsibility for accuracy when no
contract proof is provided. If no
client proof is provided, one will be
created by the publisher or printer
and charged to the advertiser.

• No credit extended to first time
advertisers. All advertising costs
must be paid in full before ad will
run. Payment from established
advertisers is due NET 30 days from
date of invoice.

A DEDICATED, INVOLVED READERSHIP

Based on 2005 Membership Demographic Survey, certified by the accounting offices of Steven Davis & Company, Inc. Results based on 1,012 surveys returned out of 2,150 total surveyed.



Mechanical
Requirements for

Advertising

• All ad material must be submitted
in digital format

• Preferred Formats: Quark XPress
for Macintosh with associated 
support files  including graphics,
photos and fonts (Postscript and
screen versions). Files should 
conform to SWOP guidelines and
area density should not exceed 300%.

• Accepted Formats: 
Macintosh format applications
including: Adobe Photoshop (up
to 7.0), Adobe Illustrator (up to
10.0), TIFF, EPS, PDF or JPEG
files at minimum 300 dpi resolution.

• Grand Slam Club/Ovis no longer
accepts film or artboards.

• Fonts: All native application files
must be submitted with screen
and Postscript printer fonts used in
those files. TrueType fonts should
not be used. Black type on white
backgrounds should be 100%
black only.

• Photographs: All photographic
images must be at 300 pixels per
inch at the actual size used in the
layout in CMYK format. RGB and
other colorspace files will be con-
verted to CMYK by the publisher
at an additional charge.

• Media: Files my be submitted on
CD-ROM or ZIP 100 MB disk.

• Ad duplications for other publications
require written permission from
the client. Only ads generated by
Grand Slam Club/Ovis will be
sent. Grand Slam Club/Ovis will
not duplicate ads generated and
produced by outside agents. Those
agents should be contacted directly.

For more information, contact 
Grand Slam Club/Ovis at:

P.O. Box 310727
Birmingham, AL 35231

(205) 674-0101 PHONE

(205) 674-0190 FAX

advertising@wildsheep.org

Full Page (Bleed - no charge)

8.375˝ x 10.875˝
2/3 Page

4.875˝ x 9.625˝

1/2 Page Island
4.875˝ x 7.375˝

1/2 Page Horizontal
7.375˝ x 4.875˝

1/3 Page Vertical
2.25˝ x 9.625˝

1/3 Page Horizontal
7.375˝ x 3.25˝

DISPLAY ADVERTISING RATES & SIZES
(Full Color Only)

RATES
Cover 2 & 3 $2,000
Page 1 or 2 $1,500
Full Page $1,200
2/3 Page $900
1/2 Page Island $720
1/2 Page Horizontal $720
1/3 Page Vertical $480
1/3 Page Horizontal $480
1/4 Page Vertical $360
1/4 Page Horizontal $360

RECOMMENDED PRODUCTS & SERVICES
A special classified advertising section for 

outdoor products and services. Page is divided into
four columns and space is sold by the inch. Black
& white ads only. Example at right shows 
information in minimum size; we recommend 
2 inches minimum for most ads.

Rate: $25 per inch
Minimum order: 2 issues
Minimum size: 1 inch
Maximum size: 8 column inches

Payment must accompany order. Column width is 1.75˝ with .125˝ gutter.
WIDTH: 1 column=1.75˝, 2 column=3.625˝, 3 column=5.5˝, 4 column=7.375˝

1 Column x 1 Inch Ad
(Actual Size)

1/4 Page Horizontal
4.875˝ x 3.625˝

1/4 Page Horizontal
3.5˝ x 4.875˝

ALASKA GLACIER ADVENTURES
Mountain Goat, 

Sitka Deer, Black Bear, 
& Wolf! Great Fishing!

Call KURT WHITEHEAD Today!
(907) 738-5000

P.O. Box 6522 • Sitka, AK 99835


